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Arizona Dressage Association 
Mission Statement

A USDF Region 5 GMO not-for-profit educational organization whose 
goal is to promote the advancement of Classical Dressage through 

educational opportunities and programs and the rigorous evaluations 
received at USEF/USDF recognized and schooling dressage shows.
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What is Dressage?
The word dressage sounds like massage– 

and comes from the French word dresser, to 
train. It’s an Olympic equestrian sport, yet a 
basic training discipline for any horse. 

Dressage principles are a logical, step-by-
step progression from simple to increasingly 
complex movements. More and more is 
asked of the horse as it becomes mentally and 
physically ready to respond to these demands.

The graceful movements performed in 
competition may look effortless but are 
the result of years of training. The rider’s 
aids (weight, leg, and hand cues) should be 
imperceptible. A squeeze of the calf, a closing 
of the fingers, a shifting of the rider’s weight in 
the saddle should be all that is necessary to tell 
the horse what to do.

Dressage requires the horse and rider to 
combine the strength and agility of gymnastics 
with the elegance and beauty of ballet. The 
result is truly the best blend of sport and art.

Like any sport, watching dressage is more 
interesting the more you know about it.

Dressage Tests
Dressage tests used at shows are divided 

into graduated levels for horse and rider, from 
the most basic walk/trot to the Grand Prix test 
that is the same test used in the Olympics. 

The test levels are Introductory, Training, First 
level through Fourth level, Prix St. Georges, 
Intermediate I and II, and Grand Prix. 

Each test is divided into separate 
movements. The riders guide their horses from 
one letter in the arena to another, through 
a series of movements at the walk, trot, and 
canter. 

Horses and riders are judged 
on how well they perform 
certain movements that match 
each horse’s level of training. 
The judge gives a score for 
each movement on a scale 
of one to ten, ten being 
the highest. The scores 
are added together and 
then divided by the total 
number of possible 
points to get the 
percentage score for 
the ride. It will help 
you understand what 
is going on if you can 
get a copy of the 

test you are watching.

Dressage Movements
Some of the movements in dressage are:

• Extensions - the horse will lengthen its stride

• Half Pass - the horse moves forward and 
sideways in the trot or canter, bending his 
body toward the direction of the travel

• Leg-Yield - the horse moves forward and 
sideways in the trot, bending his body slightly 
away from the direction of travel

• Passage - a trot that looks like each step is 
held for a second in the air

• Piaffe - trotting in place. The horse steps from 
one diagonal pair of legs to the other with an 
even rhythm

• Pirouette - a 180- or 360-degree turn in place 
at the walk or canter

• Shoulder In - a slanted sideways movement 
with the shoulder leading.

• Tempi Change - flying changes at the canter 
performed every one, two, three or four 
strides. The horse will appear to skip across 
the arena at a canter.

Additional Thoughts
1. Less is More 

In dressage, the less you see the rider 
do, the better, because that means he is 
communicating with his horse and his horse is 
attentive – they are working as a team.

2. Good Figures

Circles are round and lines are straight, a 
precept true in geometry and dressage. A 
20-meter circle should go from one side of 
the arena to the other, a 10-meter circle only 
half way across. A horse should not weave on 
a straight-line movement.

3. Tempo and Rhythm

Rhythm is the repetition of footfalls. A sound 
dressage horse has only three correct rhythms 
– four-beat walk, two-beat trot, three-beat 
canter. Tempo is the speed of repetition of 
strides. Every horse should have a consistent 
tempo throughout the test that is controlled 
by the rider, a tempo so obvious you could 
sing a song to it.

4. Naughtiness

Horses, like people, have good days and bad 
days and days when they are just feeling a 
little too good. Naughtiness in horses can be 
exhibited in bucking, rearing, tossing of the 
head, or even jumping out of the dressage 
ring.

5. Tension

During a test, the horse needs to remain calm, 
attentive and supple. If the horse gets tense, 
he gets rigid through his neck and back, which 
can exhibit itself in stiff movement, ears that are 
pinned back and a tail that swishes constantly 
and doesn’t hang arched and quietly swinging.

6. Rider Seat and Position

The rider should sit upright quietly and not 
depend on his whip, spurs or voice to have 
a nice test. Riders who use their voice have 
points deducted off their test score for that 
movement.

7. Whipped Cream Lips

When a horse is relaxed in his jaw and poll 
(the area just behind his ears), he releases 
saliva, and you might see white foam around 
his lips and mouth. That is a good sign as it 
means he is attentively chewing on his bit and 
comfortable in his work. The amount of white 
foam varies from horse to horse.

8. Freestyles

Most of the classes use set tests, but there 
are also musical freestyles levels where 
riders perform freestyle movements with 
choreography and music of their own choosing. 
This can be especially fun to watch for people 
who aren’t yet familiar with dressage shows.

9. Scary Stuff

Dressage shows tend to be very quiet, so the 
horses will notice things and react suddenly 
more so than they will in a busier atmosphere. 
Allow plenty of room for horses and never 
approach a horse without first alerting the rider 
(the horse could run or kick out suddenly). Use 
caution with noisy garbage or shaking out big 
floppy items like an umbrella, blanket or rain 
poncho.

10. SSSSHHHH!

Focus is important during any test, from 
Training Level to Grand Prix, so remember to 
be courteous and follow the rules by staying 
about 15 meters (45 feet) back from the 
competition ring and remaining as quiet as 
possible during rides. If you have any questions 
about where you may stand or sit, check with 
the ring steward.

United States Dressage Federation 

www.usdf.org • (859) 971-2277

USDF Spectator’s Guide
SSG Gloves • www.ssgridinggloves.com



“Equestrian competitors and fans constitute 
an ideal market for high quality products and 
services. As a group they are well educated, 
have ample disposable income and the time to 
use it in pursuit of their passions. Other factors, 
including age and profession, make them a 
perfect target audience for corporations seeking 
an upscale market. Research compiled from the 
USEF offers these indicators of the buying power 
and influence held by horse sport enthusiasts:

• 96% are female
• 63% are married
• A majority are between 35-54 years of age
• 66% have a college degree or better
• 56% are employed full time
• 80% make or directly influence purchasing 

decisions at work
• 38% have a net worth over $500,000
• 28% have an income of $150,00 or more
• 63% have traded stocks, bonds or mutual 

funds in the last year
• On average, they spend 30 nights per year 

in a hotel and rent a vehicle four times per 
year.

• They own three vehicles; 53% own a pick-up 
truck

• 31% chose horse-related items and clothing 
as gifts

• 81% purchase tack and grooming products 
frequently

ABOUT THE MEMBERS

• 23% plan to purchase arena footing in the next 5 
years

• 28% plan to purchase farm equipment in the next 
5 years

• 97% own at least one horse
• 94% have access to the Internet
• 94% own a pet besides a horse or pony.  Average 

number of cats owned is two and average number 
of dogs owned is two.

• Equestrian enthusiasts are highly active and 
mobile.  Forty-three percent take more than 16 
airline trips a year.  Over half have purchased a 
new automobile within the last year and 97.3% 
hold more than one credit card account*

                                                  *Source: USEF

Heather Irbinskas on Polar Star
Photo by Heather Buttrum



ADVERTISING POLICIES:

ADVERTISING POLICIES

• Advertisements are accepted upon the representation that advertiser has the 
right to publish the contents thereof.

• All contents of advertisements are subject to ADA’s approval.  ADA reserves the 
right to reject or cancel an advertisement at any time.  ADA reserves the right to 
decline any advertisement that it judges for any reason to be inappropriate or 
undesirable. 

• Copy changes from a previous advertisement must be received by the due date, or the ad will run 
as previously printed.

• Cancellations or changes must be made in writing and may not be made after the due date.
• New advertisers must send first payment upon material due date.  Prior advertisers will receive an 

invoice after the ad is published.  Subsequent ads will not be run if previous ad is not paid within 
60 days of invoice.

• Advertiser agrees to indemnify and hold ADA harmless against any expense or loss by reason of 
any claims arising out of publication.  ADA shall have the right to hold advertisers liable for such 
monies as are due and payable to ADA for advertising which advertiser ordered and which was 
published.

• ADA shall not be liable for any costs or damages if for any reason it fails to publish an 
advertisement.

• ADA is not liable for delays in production, publication or distribution.

ADVERTISING RATES
*** Rates are Per Month *** 

Unless otherwise stated.

Newsletter Advertising:
Full Page (7.5”x10”) .....................................................$90
1/2 Page ........................................................................$50
1/3 Page ........................................................................$35
1/4 Page ........................................................................$20
Business Card ...............................................................$15

Text Only Supplied Classified Ads .............................$5 for     
up to 50 words; $5 per photo; $5 Non-member fee.

Deadline: 20th of the previous month 

Newsletter Editor:
Email: centerline@azdressage.org 
Checks Payable to “ADA”
PO Box 31602
Phoenix, AZ 85046-1602
Online Submission:  https://azdressage.org/advertisement-
submission/

Preferred format:
• High-res press-optimized PDF
• High-res (300dpi) TIFF or JPEG at actual ad size

Web Advertising:
Classified Ads-Text Only .................................... Free
    $5/photo/month - $20/video/3 mos.
*Online Business Card (200x100px) ...................

$10/month - $25/3 mos - $50/6 mos $90/annual
Bottom or sidebar on designated pages by 

topic or request, restrictions may apply.
*Full Banner (500x90px) ...................................... $30

Top content section on designated pages by 
topic or request, restrictions may apply.

Resources Page (text + thumbnail/icon + link)

    $5/month - $50/year
*Special rates and/or ad position may apply for ADA 

Sponsor/Advertiser Support 

  Webmaster:
  Email: webmaster@azdressage.org

mailto:centerline%40azdressage.org?subject=Newsletter%20Advertising
https://azdressage.org/advertisement-submission/ 
https://azdressage.org/advertisement-submission/ 
mailto:enews%40azdressage.org?subject=Website%20Advertising
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SHOW SPONSORSHIP PACKAGES

GOLD SPONSOR -  $1000.00
• Full page ad in Show Program
• One (1) banner (provided by sponsor) displayed in prominent show 

location
• 4 Class Sponsorships
• Show Announcer exposure and acknowledgment during horse 

show
• 4 complimentary tickets to competitor party*

SILVER SPONSOR - $500.00
• Half page ad in ADA Show Program
• One (1) banner (provided by sponsor) displayed in prominent show 

location
• 3 Class Sponsorships
• Show Announcer exposure and acknowledgment during horse 

show
• 2 complimentary tickets to competitor party*

COMPETITOR MIXER CO-SPONSOR - See Website Sponsor Form for Details
• Name as co-host of evening Competitor Party and Mixer at either the Fall Fiesta or Spring Celebration Show.
• Full page ad listing all Co-Sponsors in Show 

Program
• Show Announcer exposure and 

acknowledgment during horse show
• 4 complimentary tickets to competitor party*

BRONZE SPONSOR- $250.00
• Quarter page ad in ADA Show Program
• 2 Class Sponsorships
• Show Announcer exposure and 

acknowledgment during horse show
• 2 complimentary tickets to competitor party*

Kim Yacobucci on VIP                                              Photo by Heather Buttrum

https://azdressage.org/sponsoradvertiser-form/

https://azdressage.org/sponsoradvertiser-form/
https://azdressage.org/sponsoradvertiser-form/
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